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Wonder Wander
An Art Adventure In Your Pocket!

Creating Engagement 
with local, public art 
through the ‘See, Say, 
Do’ process.



Mission 
Accessibility

Discovery

 Education 

 Inspiration Shannon Steven 
Wonder Wander CEO



The Question….
How can we improve the Wonder 
Wander app for all user by making it 
more intuitive, inclusive and promote 
exploration and learning for all users? 
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Comparative Analysis
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Usability Testing
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Interviews with Subject Matter Experts

What do they value?

● Inclusive and accessible.

"It's about everyone who's in 
downtown, not just certain people 
or people who pay our bills." 

● Thinking deeper about art.

"We're trying to create 
experiences where people can 
connect across differences" 

“Public art should provide 
something to the community, not 
just be there to be there.” 

"Copying people that inspire you 
is the only way to learn how they 
did it."  



Interviews

FeelingsThoughtsValues



Interviews

InclusivenessAccessibility Think deeper about art
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Low-fidelity Designs



Survey

Onboarding Artist Profile Page
Upload an Art 

Collection

“I never pay attention to 
onboarding like this. I always 
skip it if I can.”

“We need instructions. 
Everybody needs instruction.”

Phase 2



Survey

Onboarding

“I never pay attention to 
onboarding like this. I 
always skip it if I can.”

“We need instructions. 
Everybody needs 
instruction.”

Phase 2

Artist Profile Page

“SUPER important! For 
Bobby for the artist for 
Wonder wander… it’s 
another must!”

“A simple easy app at 
your fingertips can 
create a stronger 
community to support 
artists. It's vital to 
artists and a thriving 
arts community.” 



Personas
 Art Explorer



Primary 
User 1Bobby Jacobson
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“This feels very 
intuitive. It’s fun 
to click on the 
balloons.”

“I wonder what me 
and the girls can 
do this Sunday 
afternoon?”



“I see an empty 
map. I’m not sure 
what to do.”



Prototype



App Onboarding
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Current state

Future state

DISCOVER

https://docs.google.com/file/d/1FIcQLZdrLVbIx2fPrsbs7OEiNllYdx0z/preview


INTERACT
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EXPLORE

Current state

Future state

https://docs.google.com/file/d/1I06mA0VNdMBCKvhnOCBv9G5LNi02Z9vQ/preview


ENGAGE



Persona
 Artist



Primary
Uer

Primary 
User 2Juliana Hatfield
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https://docs.google.com/file/d/15Zoc-X715s_r7H8ugDDiuP6AQLWeiXRO/preview


Future Recommendations



Gamification
Add more gamification features 
to the app such as trivia 
questions, leader boards, 
geocaching and fun animations. 



Secondary Users 
Focus on Secondary users 
such as sponsors, Art 
curators, museums and 
other art collectives.



Accessibility 
Continue to promote accessibility throughout the app for all users. 



Connect to Wonder Wander Studio 

Expand the Wonder 
wander app to include the 
Wonder Wander Studio
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